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lextile Makers Say Precious Yarns
Rule Spring 2027 Collections

As the three-day textile fair Pitti Filati approaches, the exhibitors outline market strategies and their sustainable efforts for 2026. &y ANDREA ONATE

MILAN - After an uncertain year, the
fashion industry approaches 2026 with
hopes of being able to plan further ahead
or to maintain the previous year’s
momentum without losses.

Textile makers have found that being
resilient and adapting to the situation has
paid off in a time of rapid market changes.

The 103 companies gathering at the
three-day textile trade fair Pitti Filati,
starting Wednesday, will provide a first
glimpse of what’s ahead for this new year.
With their spring 2027 collections on
display, featuring precious yarns in a light
and bright color palette, they are outlining
strategies and projects.

“Closing data shows a slight decrease in
2025, not due to a drop in volumes but to
the weakening dollar,” said Silvio Botto
Poala, chief executive officer of Italy-based
wool mill Botto Giuseppe. “Wars, high
inflation, and the decline in Chinese
demand over the past two years have led
to a downturn.”

In 2025, silk maker Servizi e Seta
generated a turnover of 26.5 million euros,
up 3 percent compared to the previous
year. According to CEO Alberto Enoch, the
company’s performance reflects a resilient
approach to a challenging market.

Spinning company Monticolor saw a
2 percent increase in turnover and a
6 percent boost in yarn sales compared to
the previous year. Owner Alberto Corti
attributed this result to the company’s
versatility and ability to adapt, saying that
“this achievement confirms our company’s
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extreme versatility and resilience in
finding suitable production and
commercial solutions despite the difficult
and contracting manufacturing sector.”
Lincoln Germanetti, president of
Filatura di Tollegno 1900, shared a similar
outlook, saying that the “start of 2026 has
projected us into the immediate future
with optimism, despite the complex global
landscape. Our ongoing investments in
research and development, sustainability,
and innovation, combined with our
corporate choices, enable us to move

forward positively.”

Overall, industry leaders acknowledged
the difficulties in predicting the market
and the underlying factors, but also are
exploring ways to navigate this challenging
situation, which doesn’t seem to have an
immediate resolution.

According to Corti, the impact of factors
like wars and tariffs has created a situation
of “generalized chaos,” making it
impossible to streamline the operational
flow, from design choices to production
and distribution. Enoch echoed this
sentiment, stating that “uncertainties are
increasing rather than decreasing, which
means companies must reaffirm their
identity, grow their customer service,
focus their collections, and carefully
evaluate new additions.”

Germanetti also sees reassuring the
consumer as key to preserving the
“historic act of trust to consolidate
consumer confidence. To trigger new
virtuous cycles, it’s essential to structure
attentive branding activities that make
‘vision’, ‘understanding’, ‘clarity’, and
‘agility’ the pillars for restructuring,
optimizing, and transforming business
activities where necessary.”

Commenting on the markets,
particularly the American one, Enoch
highlighted its importance for both its user
base and the company’s growth. “There’s a
growing number of emerging brands
prioritizing quality over quantity, and the
U.S. market remains crucial due to its size
and consumer attitude,” he said.

Botto Poala also emphasized the
importance of the U.S. market, but noted
that tariff restrictions are significantly
impacting national exports, risking the
cost weighing on consumers and
businesses instead of protecting the
market itself. Corti is cautious about the
real effects of tariffs, believing they haven’t

Botto Giuseppe

fully materialized yet.

As for 2026, hopes are high but
tempered. Botto Poala confirmed a
positive restart, forecasting a rise in
demand of between 4 and 6 percent.
However, he added, “we await
confirmations on the U.S. market, where
the Saks Fifth Avenue situation could cause
issues for some clients.”

Enoch also predicted a slight growth in
turnover, or at best stability, due to
geopolitical factors and rapid changes in
the luxury market, like China, which
prevent short-term planning and create
uncertainty in the medium to long term.

Corti is more cautious forecasting a
volume contraction of almost 10 percent.
Germanetti, on the other hand, shares a
positive outlook for the year, saying that
“the start of 2026 has projected us into the
immediate future with optimism, despite
the complex global landscape. Our ongoing
investments in research and development,
sustainability, and innovation, combined
with our corporate choices, enable us to
move forward positively.”

Regarding sustainability, now a given for
companies in the fashion supply chain,
Giuseppe Botto Poala said, “After achieving
100 percent renewable energy self-
production, we’ve invested in water
reduction through a finishing plant that
cuts water usage by 30 percent. We’re
continuing to invest in raw material
traceability through a project reducing
farm-level impacts, in collaboration with
clients and the Australian government.”

Corti added, “We’re not slowing down
our investment program, expanding
production space and machinery to
enhance sampling services and order
delivery capacity. We’re also operational
with Regenagri certification, completing
our certified yarn offering for top global
brands.” »

“UNCERTAINTIES ARE INCREASING
RATHER THAN DECREASING, WHICH
MEANS COMPANIES MUST REAFFIRM

THEIR IDENTITY, GROW THEIR CUSTOMER
SERVICE, FOCUS THEIR COLLECTIONS, AND
CAREFULLY EVALUATE NEW ADDITIONS.”

ALBERTO ENOCH, SERVIZI E SETA
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Enoch outlined growth for the Filidarte
group, parent company of Servizi e Seta, in
terms of new hires and production, with
investments planned for a new twisting
department in Biella. For Tollegno 1900,

sustainability means spreading awareness
across all sectors. Germanetti mentioned
initiatives like Safety Week, promoting
workplace attention, and policies
promoting inclusivity and gender equality.

N i

When it comes to the spring 2027
collections presented, Servizi e Seta has
narrowed its color palette, focusing instead
on enhancing its stock service, offering not

just sampling but actual production

Lycra, Radici Behind Recycling Breakthrough

Radici InNova’'s patented process uses selective dissolution technology to treat
mixed textile waste and recover both its nylon and Lycra fibers. By ALEXANDRA HARRELL

Each year, more than 60 percent of
textiles produced globally are made from
blended fibers, yet less than 1 percent of
these materials are effectively recycled.

The issue stems from the source, of
course.

Mixed-fiber textiles consist of, at
minimum, two different polymers — think
of cotton and polyester or nylon and Lycra.
When these respective polymers are
woven together during fabric formation,
they inseparably intertwine in a way that
doesn’t compute with current capabilities.

Take mechanical recycling, for example.

Frontiers published an article from the
German Technical University in Dresden
that said mechanical recycling is not suitable
for mixed-fiber textiles. The authors, faculty
of the institute’s mechanical science and
engineering department, reported that the
more dominant method, aka mechanical
recycling, uses a downcycling approach to
recycle single fiber textile waste — meaning
that it produces materials with limited
utility, often restricted to applications like
industrial fillers or insulation, per the
publisher of peer-reviewed scientific
articles; mechanical disintegration is unable
to separate and recover individual polymers
from the intertwined, heterogeneous
microstructure of blended textiles.

As such, mechanical recycling isn’t
possible for mixed-fiber waste, according
to the journal. Plus, most other traditional
technologies — think chemical,

thermochemical and enzymatic methods
— have historically struggled to effectively
process mixed-fiber textiles due to
technical and economic limitations.

The Lycra Company and lingerie brand
Triumph have teamed with Bergamo,
Italy-based RadiciGroup on a new recycling
process specific to mixed-fiber textiles. The
Italian synthetic fiber manufacturer’s latest
effort can treat mixed textile waste and
recover both nylon and Lycra fibers to use
and spin “new” duds.

The collaboration addresses a long-
standing challenge for the circular
economy, as garments made from blended
fibers — namely, those featuring the classic
nylon-and-elastane mix — are notoriously
more difficult to recycle. Plus, the process
is reportedly equally economical as it is
an environmentally sustainable, closed-
loop system.

“This innovative project highlights the
role that elastane can have in helping to
advance circularity in the apparel
industry,” said Nicholas Kurland, product
development director of advanced
concepts at The Lycra Company. “Working
closely with Radici InNova and Triumph,
[we] demonstrated that Lycra fiber can
retain their renowned stretch and recovery
performance — providing comfort, fit and
ease of movement — even when
reintegrated into the spinning cycle.”

The process itself was developed by
Radici InNova, the Italian firm’s research

and innovation arm centered around
circularity, based on selective dissolution
technology. And that internationally
patented chemical recycling process uses
nontoxic, non-flammable solvents,
according to the group. This selective
dissolution technology can separate and
recover both Lycra elastane fiber and
nylon (aka PA6 and PA66) from blended
textile waste, regardless of the proportions
of each material used in the final matrix.
As with the prototype, which used these
recycled yarns — in this case, specifically
Lycra fiber and Radici Group’s Renycle — to
create a 60-meter black fabric, Triumph
turned it into a coordinated lingerie set.
The project behind the prototype,
meanwhile, began four years ago. After the
initial development phase, subsequent tests
were completed, and the next step was to
demonstrate the feasibility in practice, per
the partners. So, Triumph shared some
surplus: a fabric containing 16 percent Lycra
fiber. From said material, Radici InNova
recovered both its Lycra fiber and its nylon
fiber. The former was re-spun by Lycra,
while RadiciGroup processed the latter to
produce its regenerated Renycle yarn.
“Thanks to this project, textile recycling
enters a new dimension — demonstrating
for the first time that it is possible to recover
fibers from mixed fabrics and reuse them to
produce new garments,” said Stefano Alini,
chief executive officer of Radici InNova.
“This is an unprecedented innovation that

capabilities. The materials used in the
collection are 100 percent silk and blended
with cotton, as well as a new blend featuring
GRS-certified silk and baby alpaca, with
flame and button effects. The color palette
features soft, intense, silky tones, with
neutrals paired with dark, mysterious hues.

Monticolor has evolved its established
“Feelfine” line, expanding its color palette
while maintaining its reputation as a
pilling-free organic cotton reference.
Additions include Whisper, a fabric
blending organic cotton and mulberry silk,
introducing a luminous texture for fine
knitwear, and Feel Flex, which incorporates
recycled elastic components. The collection
is built on high-quality raw materials,
structural research, and certified
sustainability. A recurring trend in materials
is the blend of organic cotton and silk for
luminous, refined effects, and organic
cotton with recycled elastic components for
enhanced comfort and performance.

In terms of structures, bouclé, twisted,
and three-dimensional surfaces are
emerging, with a focus on the knit stitch
rather than treatment. The color palette
features warm, mineral neutrals, natural
accents of green and yellow, and more
vibrant, marine-inspired tones.

Botto Giuseppe presented a collection of
high-quality yarns and materials, with a
focus on sustainability and ethics. Silk is
offered in extremely fine and sustainable
versions, with various processing
techniques, such as organza with a fur-like
effect and tussah silk. Cashmere is
presented in a crépe-woven version, soft
and enveloping, also blended with silk and
linen. Superfine wools are made from
sustainable and traceable 160s wools.

The color palette is characterized by
natural and earthy tones, such as light
grays, natural wools, terracottas, and dark
browns. Cool tones are represented by airy
blues, brilliant greens, light yellows, and
lilac. Warm tones include orange, salmon,
mandarin, and vibrant fuchsia. m

A Triumph lingerie set made entirely from

100 percent recycled nylon and Lycra fiber,
produced in a closed-loop system as a prototype
to demonstrate a new mixed-fiber recycling
process developed by RadiciGroup.

opens up revolutionary development
opportunities for the textile industry.”

Looking ahead, Triumph wants to drop
a capsule collection and support the
circular economy by pursuing solutions for
concepts like traceability and product
identification. In doing so, garments would
theoretically stay in circulation longer
— therefore out of landfills and, instead,
into a relevant recycling stream.

“Being part of this project strengthens
our belief that circularity for garments
made from mixed textile fibers is
possible,” said Vera Galarza, global head of
sustainability at Triumph. “We are proud
to help turn this vision into reality.”
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lextile lTrends:
Whnat to
-xpect From
spring 202/

The yarns and fabrics are expected to be
ultralight and feature a bright palette of vivid tones
with touches of red, green and blue.

BY ANDREA ONATE

As the textile trade show season comes
around again, textile producers are ready to
display their spring 2027 collections, which will
see ultralight, breathable fabrics that feature
blends of linen and cotton, all presented in a
bright and light color palette.

Here, a roundup of the key fabrics and trends.

Loro Piana’s
Silkbreeze is

a 99 percent

silk and 1

percent bouclé
yarn, slightly
elasticized, with

a bold structure
that gives volume
to garments.
Thanks to the silk,
itis characterized
by a luminous
natural sheen.

Reda’s Milleottocentosessantacinque

is a fabric composed of merino wool and
Roica stretch fiber, suitable for men's tailored
suits. It is characterized by its wrinkle-free
properties, elasticity, comfort, and durability.

.
A

Botto Giuseppe’s
fabrics alternate
glossy and opaque
effects are created
through blends of
silk and mohair.
Textures are
enriched with the
lightweight stretch
plain weave in
cashmere, wool,
and silk with a

Monticolor’s stone-washed
_ Riccioisa100 effect, the semi-
percent cotton glossy wool and silk
yarn suitable grisaille, and the
for knitwear. Its plain weave wool,
_ boucle texture mohair, and silk
.. adds volume featuring different
-~ without weighing dyeing and a

down garments. chambray effect. »
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Servizi e Seta’s Linsee is a fabric made of 70 percent
linen and 30 percent mulberry silk. Suitable for knitwear,
it is a wrinkle-free, rainproof, stretch, and light fabric,
with the European flax certification for the linen fiber.

Vitale Barberis Canonico’s Cosmic fabrics are a
blend of wool and silk, which enhance the light weight,
crease resistance, and comfort thanks to the natural
bi-stretch characteristic. They are suitable for summer
clothing and are highly breathable. The fabrics are
offered in a refined range of solid colors, dyed in-yarn.

P|n Up’s Lmeuplu
is a yarn made of 74
percent cotton, 15
percent metallized
fiber, and 11 percent
polyamide fiber. The
spiral construction of
these fibers allows
for a garment that
is fresh, lightweight,
and comfortable.

Eurojersey’s Sensitive
Fabrics are made of 75
percent polyamide and 25
percent elastane. Suitable
for dresses, shirts, and
outerwear, they are stretchy,
breathable, quick-drying,
and wrinkle-free. They are
Made Green in Italy, PEF,
and 1ISO 14001 certified. »




